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The survey of forest resources is the need of modern management and the 
management of forest based on the selected range, forest community, according to 
the survey objective pre selected, the Internet of things and the PDA data acquisition, 
modern communication, remote sensing, intelligent data processing method, system, 
comprehensive collection, measurement, treatment of forest resources information. 
Entrepreneurial team Xiamen Wukang Technology Co. Ltd., rely on the professional 
advantages, learn from each other, the long-term accumulation of IT industry 
advantage and experience of software development, the positive application of the 
Internet of things technology, independent research and development "of field 
information acquisition system" survey of forest resources based on the Internet of 
things technology, further improve the forest resources survey accuracy, timeliness 
and work efficiency. System to enhance the technical level of forest management, 
with real economic significance and long-term ecological value and promote the 
sustainable development of our province and even in China's forestry. On the other 
hand, through the research and innovation of the project, research and application to 
animal networking technology in forestry, promoting informatization of forestry; 
one can fill the blank of our country forestry work, have a good prospect of 
industrialization. At the same time, the forestry information itself started late, basic 
technology belongs to the national high and new technology industry focus, the 
current competitive situation is a piece of blue sea, has a huge business opportunities. 
This business plan is proposed with the goal of forest resources survey system 
products as a business development focus, using the 2-3 and quickly occupied the 
market of Fujian forestry information, use 3-5 years to become the domestic 
first-class forestry information suppliers, forestry products to promote application of 
Internet of things by Kang the team to enter the Magic Quadrant Gartner company 
(Magic Quadrant), and then become the focus of forestry IOT product solution 
provider and information service providers. Research shows that, in a competitive 
products as the enterprise creation and production base, build entrepreneurial team, 
based on the market, a good grasp of marketing strategy, determine the enterprise 















the controllable risk and fund support, enterprise development and growth is feasible. 
Through estimation, venture investment 5000000 yuan, income rate of five years 
was 32%. This is a capital investment, high profit very good poineering investment 
projects. 
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